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ABSTRACT

This study investigates the role of entrepreneurship in promoting economic growth among women in the O.R.
Tambo region of South Africa. Despite the region's rich economic potential, women in this area face significant
barriers to economic participation and empowerment. This research explores the impact of entrepreneurship
on women's economic growth, including obstacles to their entrepreneurship endeavours. A quantitative
approach is used, utilising quantitative data from surveys, and questionnaire rating scales. The study finds that
entrepreneurship does not improve women's economic growth, income, and job creation in the region in the
O.R. Tambo region due to obstacles faced by the women entrepreneurs. The study recommends targeted
interventions to support women entrepreneurs, including training programmes, mentorship initiatives, and
access to capital. By promoting entrepreneurship among women in the O.R. Tambo region, this research aims
to contribute to sustainable economic growth, poverty reduction, and gender equality.
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1. INTRODUCTION

Entrepreneurship has become a well-known topic among stakeholders globally (Meyer, 2024). National
and international researchers and policymakers consider entrepreneurship a prominent link to increasing
sustainable global economic development and growth. This is because entrepreneurship is vital in fostering job
growth and maintaining economic stability, particularly within the business industry (Adaga et al., 2024;
Decker & Haltiwanger, 2023; Odeyemi et al., 2024).

Young women in South Africa express frustration. South Africa has spent thirty years undermining the
aspirations of capable young individuals in a society where 50 per cent are employed, and 66 per cent are
unemployed (Mabandla, 2024). Inequality and poverty are interconnected in South Africa, with each adversely
affecting the other. As Masha (2022) emphasises, the perception of fairness contradicts evidence indicating that
South Africa ranks among the most inequitable and unequal societies globally.

There are signs that South Africa has failed to address the scourge of poverty, unemployment, and
inequality that plagues it (Qithi & Mkhize, 2023). Currently, in South Africa, there is a huge statistical
discrepancy among the youth, and unemployment is rife among young women, the poorest economic groups,
and black Africans. This is the shocking yet sad reality of the current South African statistics. The hope of the
youth who are supposed to be the future of this country is slowly diminishing (Ubisi, 2023).
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As stated by Matyana and Thusi (2023), promoting entrepreneurship applies explicitly to developing
countries such as South Africa, where poverty and high unemployment rates are extensive. Thus, as cited by
Statistics South Africa (2024), there is substantial room for improvement in entrepreneurship development,
which could directly contribute to enhanced economic growth and prosperity, especially for women who have
been marginalised from the entrepreneurship field for a long time.

A study by Zikhali et al. (2023) reveals that female entrepreneurs are acknowledged as contributors to
economic growth and development, yet they face various constraints that hinder their success, including
societal and cultural norms that perpetuate gender stereotypes and limit their opportunities. When women are
not engaged in economic activities, social ills can arise (Tran & Hanacek, 2023), not to mention becoming
vulnerable to domestic violence, sexual exploitation, and other forms of gender-based violence (Mellaret al.,
2024).

Our study is grounded on the feminist economics theory which explores gender inequality and barriers
women face in achieving economic empowerment (Qadri & Yan, 2023). The study aims to investigate the
impact of entrepreneurship on promoting economic growth among women in the O.R. Tambo region.
Additionally, the study seeks to explore the obstacles faced by women entrepreneurs in the region. The research
also aims to provide recommendations for policymakers, organisations, and stakeholders to support and
develop women's entrepreneurship in the region, ultimately contributing to the economic growth and
development of the O.R. Tambo region. The next part deals with this study’s literature review.

2. LITERATURE REVIEW

The O. R. Tambo region, a blend of urban and rural settings, presents unique challenges and
opportunities for women entrepreneurs. This literature review synthesises recent scholarly works to identify key
factors influencing women's entrepreneurship in this region. The review aims to provide a comprehensive
foundation for developing targeted support mechanisms and policies to enhance the role of women
entrepreneurs in the economic growth of the O.R. Tambo Region.

2.1 Economic contributions of women entrepreneurship

Ngumbela (2023) avers that women entrepreneurs play a vital role in local economic development by
leveraging their entrepreneurial potential. To promote prosperity and welfare, enterprises operated by women
have been identified as the latest growth drivers of economies in emerging nations (Egere et al., 2024).
Research indicates that women's entrepreneurship is a critical driver of economic growth worldwide,
contributing to job creation (Daraojimba et al., 2023; Gamede, 2023; Moloto & Muchie, 2023), poverty
reduction, and improved living standards (Johnson & Adebanjo, 2023).

According to Shrivastava (2023), entrepreneurs play a crucial role in economic development by creating
new businesses and generating employment opportunities for individuals. Small businesses, which are often
started and managed by entrepreneurs, are key drivers of job creation because they tend to be more labour-
intensive and employ a higher proportion of local workers (Bobek et al., 2023). Unlike large corporations,
which may outsource jobs to other regions or countries, small businesses hire locally, providing employment
opportunities for people in their communities (Charles & Ochieng, 2023). This positively impacts the local
economy as new jobs increase domestic tax revenue (Nugroho & Numata, 2022) and spending within the
community (Nugroho & Numata, 2022). In addition to creating jobs, entrepreneurship encourages self-
employment and promotes a culture of risk-taking, which can lead to job creation for individuals and others in
the community (Ratten, 2023).

To allow logical analysis and conclusions to be made based on the relationships derived from the related
variables, this study, for quantitative data, a deductive logic was used, whereby the researchers commenced
with null hypotheses and then collected data to determine whether or not empirical evidence provided support
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for the hypotheses (Bartley & Hashemi, 2024). Thus, statistical analysis was conducted under significant testing
where the researchers posed a null hypothesis and attempted to reject that hypothesis (Borenstein, 2021). Thus,
the following hypothesis was developed.

Ho:  Entrepreneurship does not promote economic growth among women in the O.R. Tambo
region
2.2 Obstacles and social challenges among female entrepreneurs

Women entrepreneurs face numerous barriers, including limited access to financing, insufficient
business skills, and socio-cultural constraints (Manasoe et al., 2023). These barriers are significant in the global
context, as they contribute to economic growth, family well-being, empowerment, and meaningful integration
into society (Friedson-Ridenour & Pierotti, 2019). Female entrepreneurs are considered "untapped sources of
economic growth" (Vossenberg, 2013, p.1) by promoting economic growth and alleviating poverty ((Mensah,
2023). However, contextual factors, including social, economic, structural, and cultural factors, both restrict and
facilitate their entrepreneurial endeavours (Vracheva & Stoyneva, 2020).

Female entrepreneurs often face greater obstacles than men, such as conflicts between work and family
and resource access difficulties. As South Africa enters its fourth decade of democracy, it faces numerous
challenges that jeopardise the stability of the social structure and its management of economic growth and
development (Masha, 2024).

South Africa's extreme patriarchal expectations have led to female entrepreneurs often lagging behind
their male counterparts in the field of entrepreneurship (Snellman & Solal, 2023). Female entrepreneurs face
more obstacles due to stereotypes, social norms, and cultural factors, leading to discrimination and heightened
scrutiny when they apply for funding. Research indicates that women entrepreneurs often struggle to secure
loans and investments due to systemic biases within financial institutions. For instance, women are frequently
perceived as less creditworthy than their male counterparts, leading to higher rejection rates for loan
applications (Christodoulou, 2024). This financial discrimination is compounded by a lack of collateral, which
is often a requirement for securing loans, particularly in developing countries (Khan, 2024) and in
underdeveloped economies like the Eastern Cape Province. Furthermore, women entrepreneurs tend to rely
more on personal savings and informal funding sources, which limits their ability to scale their businesses
effectively (Otieno, 2023).

While existing research on entrepreneurship and economic development has identified key factors that
empower women economically, this region faces unique challenges and opportunities. Derera and Mensah
(2023) highlight the scarcity of research on women entrepreneurs in South Africa, pointing to a gap in
understanding the unique challenges and needs of women entrepreneurs across different industries. There is a
paucity of studies that have specifically investigated the role of entrepreneurship in promoting economic growth
among women in the O.R. Tambo region, highlighting the need for targeted research and interventions to
address regional disparities and promote inclusive economic growth. Thus, a knowledge gap regarding the
specific context of the O.R. Tambo region necessitates this study.

The O. R. Tambo region, a blend of urban and rural settings, presents unique challenges and
opportunities for women entrepreneurs. This literature review synthesises recent scholarly works to identify key
factors influencing women's entrepreneurship in this region. The review aims to provide a comprehensive
foundation for developing targeted support mechanisms and policies to enhance the role of women
entrepreneurs in the economic growth of the O.R. Tambo Region. Therefore,

Ho:  Women entrepreneurs in the O.R. Tambo region do not face socio-economic obstacles.

3. METHODOLOGY
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The study utilised a quantitative research method, utilising positivism, a key empirical paradigm
(Aguzzoli et al., 2024). The study used a purposive sampling technique, selecting respondents based on their
ability to provide information about the investigated phenomenon, since they were engaged in entrepreneurship.
The sample size was determined based on the study's deductive nature, requiring large samples for
generalisation (Strydom, 2024). 50 female entrepreneurs were sampled.

Data were collected through closed-ended questionnaires, allowing researchers to act as objective
observers (Maredza et al., 2024). The questionnaires proved to be a quicker (Nieuwenhuis, 2025), and cost-
effective method of data collection, utilising email (Struwig & Stead, 2022) and self-administered
questionnaires (Anakpo & Mishi, 2024). Data were analysed using SPSS and displayed graphically through bar
charts, graphs, and tables.

Ethical considerations were taken into account, with an ethics clearance certificate obtained from Walter
Sisulu University before data collection (Sefotho, 2024). All respondents were made to sign an informed
consent form, assured of their confidentiality (Mishi, 2024), and informed of their right to terminate their
participation without penalty (Hammersley, 2021).

4. RESULTS

This study investigates the relationship between entrepreneurship and economic growth among female
entrepreneurs in the O.R. Tambo region. The research aims to test the null hypothesis that entrepreneurship
does promote economic growth among women in the O.R. Tambo region. Section A of the questionnaire was
based on the study’s demographics whereby 50 female entrepreneurs were sampled. Section B tested if
entrepreneurship contributes to economic growth and Section C was to test if there were any obstacles to
female entrepreneurship. Results from Section A reveal that 46% of female entrepreneurs are involved in
formal business while 56% are in informal businesses.

A chi-squared test was performed to determine if there was a significant association between the
responses to the questions in section B of the survey. The chi-square statistic was 62.45. This value represents
the test statistic calculated from the observed and expected frequencies. The P-value is 2.96 x 107°. This (p-
value) indicates the probability of observing the data assuming the null hypothesis is true. A very small p-value
suggests strong evidence against the null hypothesis. The degree of freedom is 20. This value is calculated
based on the number of categories minus one for each variable. The expected frequencies for each category are
provided, showing the values that would be expected if there were no associations between the variables. A
decision was reached in terms of the null hypothesis, indicating that there is no significant association between
the variables.

Since the p-value (2.96 O 107) is significantly lower than the significance threshold (usually 0.05), the
null hypothesis “Entrepreneurship promotes economic growth among women in the O.R. Tambo region”) is
rejected. This indicates a significant association between the responses to the questions in Section B. The
alternative hypothesis (H1, "Entrepreneurship does not promote economic growth among women in the O.R
Tambo region") is accepted.

Based on the results of the Chi-Square test, we can draw the following conclusion:

Chi-Square Statistic: 156.87

P-Value: 1.7 x 101!

Degrees of Freedom: 56

The p-value is extremely small (1.7 x 107!"), which is much lower than the significance level of 0.05.
This indicates that the probability of observing the given responses by chance (under the null hypothesis) is
extremely low. As a result, we reject the null hypothesis. Thus, we accept the alternative hypothesis that women
entrepreneurs in the O.R. Tambo region face socio-economic obstacle
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This provides strong evidence to suggest that women entrepreneurs in the O.R. Tambo region face
socio-economic obstacles. As seen in Figure 1 below, the Chi-Square statistic further reinforces this conclusion,
as it indicates a significant difference between the observed and expected frequencies of responses across the
various survey questions, supporting the idea that socio-economic challenges affect women entrepreneurs in the
region. Therefore, the data support the hypothesis that "Women entrepreneurs in the O.R. Tambo region face

socio-economic obstacles."
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FIGURE 1

The distribution shows the sentiment per question based on the number of responses to each question,
giving an idea of where respondents are leaning towards. The allocation of section B is illustrated in Figure 2 as

follows.
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FIGURE 2
RESPONSE DISTRIBUTION B

From the survey data, one immediately sees that respondents are responding positively to the trend that
female entrepreneurship aids in economic development as seen in Figure 3 below.
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FIGURE 3
FEMALE ENTREPRENEURSHIP DRIVING ECONOMIC GROWTH

The study investigated obstacles faced by women in promoting economic growth through
entrepreneurship, focusing on Section C (Obstacles) and distributing it as seen in Figure 4 below.

100 L0 b8
. Songly disagree
| Dn.q.gtrr
m— Neutral
- Agree
® = grongly_Agree
% m
L
|

a0

20

o

=1 - 0 Gl .= [, (™1 — - o™ = - = - -
Ouestions
FIGURE 4

RESPONSE DISTRIBUTION FOR SECTION C

Survey data indicates that obstacles faced by women in entrepreneurship are a significant driving factor,
with some respondents feeling less strongly about this issue as seen in Figure 5 below.
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FIGURE 5
OBSTACLES BY WOMEN IN ENTREPRENEURSHIP

4.1 Comparative analysis- Section B vs Section C

The Spearman correlation analysis results between Section B (Entrepreneurship Perception) and Section
C (Obstacles) are presented, based on correlation coefficients and p-values. The study found a perfect positive
correlation between strongly disagree and strongly disagree, suggesting that respondents tend to disagree when
strongly disagree. However, the correlation between strongly disagree and neutral was weakly negative,
suggesting a slight tendency to disagree. The correlation between strongly disagree and agree was strongly
negative, suggesting less likely to strongly disagree. The correlation between strongly disagree and strongly
agree was moderately positive, but not statistically significant. The summary of other correlations ranged from
nan to 0.4, with a strong positive correlation at 0.77 but not statistically significant.

The study found a clear correlation between respondents' views on entrepreneurship and obstacles faced
by women in the O.R. Tambo region. However, weak correlations with high p-values suggest a non-significant
relationship, possibly due to the complexity of the relationship. Further investigation may be needed with a
larger sample size or different methodologies to draw more definitive conclusions. Figure 6 below is an
interpretation of the regression results between Section B (Entrepreneurship Perception) and Section C
(Obstacles).
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FIGURE 6
ENTREPRENEURSHIP PERCEPTION VS OBSTACLES

To interpret the regression results between Section B (Entrepreneurship Perception) and Section C
(Obstacles), we break down the key components of the output. The regression output reveals a model that
predicts obstacles perception based on entrepreneurship perception from Spearman. The model fits well,
explaining 96.3% of the variance in obstacle perception. The F-statistic tests the model's significance, and the
entrepreneurship perception coefficient indicates a significant relationship. However, the small sample size may
affect the analysis's reliability. The regression analysis shows a strong positive relationship between
entrepreneurship perception and obstacles perception, but the small sample size raises validity concerns and
requires further investigation. This study’s overall sentiments are seen in Table 1 below.

Table 1. Overall sentiments

Section Conclusion

Section B: Entrepreneurship and economic growth Women entrepreneurship does not drive economic growth

Section C: Obstacles Women do face more obstacles than men in entrepreneurship, but some
people may not feel as strongly about it

5. DISCUSSION OF RESULTS

As seen in the findings, women play a part in the economic development of SA through
entrepreneurship. Ngumbela (2023) claims that women entrepreneurs boost local economies by leveraging their
potential. Women-owned businesses are the latest growth drivers of emerging economies (Egere et al., 2024).
Research shows that women's entrepreneurship drives global economic growth by creating jobs, reducing
poverty, and improving living standards (Moloto & Muchie, 2023).

Entrepreneurs boost economic growth by starting new businesses and creating jobs, according to
Shrivastava (2023). Small businesses, often started and managed by entrepreneurs, create jobs because they are
more labour-intensive and employ more local workers (Bobek et al., 2023). In contrast to large corporations,
small businesses hire locally, creating jobs for residents (Charles & Ochieng, 2023). New jobs boost domestic
tax revenue and community spending (Nugroho & Numata, 2022). Entrepreneurship fosters self-employment
and risk-taking, which can create jobs for individuals and the community (Ratten, 2023).

Women entrepreneurs face many challenges. Financial, business, and cultural barriers hinder female
entrepreneurs (Manasoe et al., 2023). These barriers affect economic growth, family well-being, empowerment,
and meaningful social integration (Friedson-Ridenour & Pierotti, 2019). Women entrepreneurs are "untapped
sources of economic growth™ (Vossenberg, 2013, p.1) because they reduce poverty (Mensah, 2023). However,
social, economic, structural, and cultural factors limit and enable their entrepreneurship (Vracheva & Stoyneva,
2020). The results in this section are consistent with results from Klaa (2024), as seen below.

African countries have been promoting women's status and involvement in development processes, but
policies have varied across the continent. Recognising the constructive roles African women play in sustainable
economic development is crucial. Many governments have implemented programmes to support
entrepreneurship ventures, but these programmes have limited impact and scope and often disregard gender
equality. Klaa's (2024) study assesses the role of African women in economic development, particularly in
entrepreneurial ventures. The study highlights the constraints faced by women in starting, operating, and
expanding businesses, indicating the need for appropriate policies and procedures to strengthen women's
inclusion in the business world. Klaa’s (2024) study underscores the need for inclusive policies and procedures
to ensure women's participation in the business world.
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Work-family conflicts and resource access issues plague women entrepreneurs more than men. In its
fourth decade of democracy, South Africa faces many challenges that threaten social stability and economic
growth (Masha, 2024). A financial system that requires collateral and track records makes financing new
entrepreneurs difficult (Khan, 2024).

Male and female entrepreneurship is debated, but most authors agree that stereotypes, social norms, and
cultural factors make female entrepreneurs more vulnerable to discrimination and scrutiny (Kawai et al., 2023).
Women are starting businesses in record numbers, but they face many obstacles (Azis, 2023; Moral, 2024;
Nguyen et al., 2023). In underdeveloped economies like Eastern Cape Province, women suffer the most.

6. RECOMMENDATIONS

Seeing that this study’s results indicate that entrepreneurship does not promote the economic
development of female entrepreneurs in the O.R. Tambo region, there is a need to review the obstacles behind
this and find a remedy to solve this issue. One of the solutions would be to boost efforts to promote
entrepreneurship. Several suggestions come to mind. One is assisting female entrepreneurs to gain access to
finance. This issue features prominently in this study. Another is offering training and education in
entrepreneurship. This could include how to write effective business plans, how to run a business and which
traits to have in a world of entrepreneurship that is full of competition dynamics.

7. RECOMMENDATIONS FOR FUTURE STUDIES

The survey results indicate a discrepancy between the data and statistical tests, suggesting a lack of
significant association between women's entrepreneurship and economic growth. Factors like question framing,
response options, sample size, statistical power, and contextual factors can affect the results.

The lack of significant findings underscores the need for further investigation into factors influencing
perceptions and the impact of women's entrepreneurship on economic growth. Future research should expand
the sample size and explore qualitative insights. Validation techniques like cross-validation, contextual
analysis, regression analysis, and Spearman correlation can be used to validate the findings.

8. CONCLUSION

The study reveals that while there is potential for women's entrepreneurship to contribute to economic
growth, further empirical evidence is needed to substantiate these claims. The Spearman correlation analysis
provides valuable insights into the relationships between women's entrepreneurship and various influencing
factors, but the results caution against drawing definitive conclusions without further investigation. The
coefficient for entrepreneurship perception suggests a negative relationship with economic growth perception,
but this result is not statistically significant.

The findings suggest that perceptions regarding women's entrepreneurship and its impact on economic
growth are significantly associated across different questions, potentially implying that respondents’ views are
influenced by their responses to section C, which deals with obstacles to entrepreneurship. The findings will
contribute to understanding the dynamics of entrepreneurship and its impact on economic growth among
women in the O.R. Tambo region, providing insights that can inform policy and support initiatives.

9. ACKNOWLEDGEMENT
Thanks to Walter Sisulu University for funding this research.

10. COMPETING INTERESTS
The authors have declared that no competing interests exist.

REFERENCES

76



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.
25.

Journal of Economic and Social Development (JESD) — Resilient Society
Vol. 12, No.1, March 2025

Adaga, E. M., Egieya, Z. E., Ewuga, S. K., Abdul, A. A., & Abrahams, T. O. (2024). Philosophy in business analytics: a
review of sustainable and ethical approaches. International Journal of Management & Entrepreneurship Research, 6(1),
69-86.

Aguzzoli, R., Lengler, J., Miller, S. R., & Chidlow, A. (2024). Paradigms in qualitative IB research: trends, analysis and
recommendations. Management International Review, 64(2), 165-198.

Anakpo, G. & Mishi, A. (2024). Research types, design, and methodology. In Mishi, S and Maredza, A. Research methods
for economics. Pretoria: Van Schaik.

Andrejovska, A., & Pulikova, V. (2018). Tax revenues in the context of economic determinants. Montenegrin Journal of
Economics, 14(1), 133-141.

Azis, R. A., Mohamed, N. A., Naseri, R. N. N., Ahmad, A., Abas, N. M., Haini, F., & Ahmad, M. (2023). Rural Women
Entrepreneurship in Malaysia: Issues and Challenges. International Journal of Academic Research in Business & Social
Sciences, 13(9).

Bobek, V., Schachl, A., & Horvat, T. (2023). The impact of women's economic empowerment on the rise of female
entrepreneurship and human capital in South Africa. International Journal of Diplomacy and Economy, 9(1), 23-56.
Charles, M., & Ochieng, S. B. (2023). Strategic outsourcing and firm performance: a review of literature. International
Journal of Social Science and Humanities Research (IJSSHR) ISSN, 2959-7056.

Christodoulou, I., Haj Youssef, M., Wasim, J., Phan, T. T. T., Reinhardt, R., & Nguyen, B. N. (2024). Breaking barriers:
unveiling motivations, challenges and policy recommendations for women’s entrepreneurship in Vietnam. Journal of Asia
Business Studies, 18(6), 1541-1566.

Daraojimba, C., Abioye, K.M., Bakare, A.D., Mhlongo, N.Z., Onunka, O. & Daraojimba, D.O. (2023). Technology and
innovation to the growth of entrepreneurship and financial boost: a decade in review (2013-2023). International Journal of
Management & Entrepreneurship Research, 5(10), 769-792.

Decker, R. A. & Haltiwanger, J. (2023). Surging business formation in the pandemic: Causes and
consequences?. Brookings Papers on Economic Activity, 2023(2), 249-316.

Derera, E., & Mensah, M. S. B. (2023). Feminist critique of policies supporting women's entrepreneurship in South
Africa. Journal of Contemporary Management, 19(sil), 183-217.

Egere, O. M., Maas, G., & Jones, P. (2024). A critical analysis of the Nigerian entrepreneurial ecosystem on
transformational entrepreneurship. Journal of small business management, 62(3), 1187-1218.

Friedson-Ridenour, S., & Pierotti, R. S. (2019). Competing priorities: Women’s microenterprises and household
relationships. World Development, 121, 53-62.

Gamede, B. T. (2023). Entrepreneurship as an Instrument for Curbing Unemployment in Rural Communities of South
Africa. Journal of Research Innovation and Implications in Education, 7.

Hammersley, M. (2021). Research ethics. In Coe, R., Warring, M., Hedges, L.V., & Arthur, J. (Eds.). Research methods
and methodology in education (2" Ed). London: SAGE.

Johnson, S., & Adebanjo, A. (2023). The Impact of Female Entrepreneurship on Economic Growth in Developing
Countries. ResearchGate.

Kawai, N., Sibunruang, H., & Kazumi, T. (2023). Work-family conflict, entrepreneurial regret, and entrepreneurial
outcomes during the COVID-19 pandemic. International Entrepreneurship and Management Journal, 19(2), 837-861.
Khan, S. N., Khan, T., & Jilhajj, K. (2024). Investigating the role of banks in promoting women-owned micro and small
businesses: Empirical evidence from an emerging economy. Business Strategy & Development, 7(3), e418.

Klaa, C. (2024). The Role of Young Women in Promoting Economic Development in Africa. In Routledge Handbook of
Contemporary African Women (pp. 332-344). Routledge.

Mabandla, O. (2024). Soul of a nation. Cape Town. Tafelberg.

Manasoe, B., Mmbengwa, V. M., & Lekunze, J. N. (2023). Entrepreneurship and economic empowerment of small-scale
Agro-processors in South Africa: Implications for Small Business Development and Entrepreneurship Research. An
Overview on Business, Management and Economics Research, 2(8), 99-137.

Maredza, A., Mbukama, F., Mishi, S., & Anakpo, G. (2024). Qualitative research. In Mishi, S & Maredza, A. Research
methods for economics. Pretoria: Van Schaik.

Masha, A. K. (2022). SMMEs a key tool to cut youth unemployment in SA. 23 August 2022. Cape Times.

Masha, A. K. (2024). Youth can still change grim joblessness picture. 28 June 2024. Cape Times.

Matyana, M., & Thusi, X. (2023). Unemployment and poverty in South Africa: Assessing the National Development Plan
2030 predictions. International Journal of Development and Sustainability, 12(6), 212-226.

77


https://lubriosolutions.com/storage/fichas/ArzVWQMFQj1732028320.pdf
https://lubriosolutions.com/storage/fichas/ArzVWQMFQj1732028320.pdf
https://link.springer.com/article/10.1007/s11575-024-00529-5
https://link.springer.com/article/10.1007/s11575-024-00529-5
http://repec.mnje.com/mje/2018/v14-n01/mje_2018_v14-n01-a20.pdf
https://pdfs.semanticscholar.org/9838/755177c75d50bdb543bfd11f2bc263e4b896.pdf
https://pdfs.semanticscholar.org/9838/755177c75d50bdb543bfd11f2bc263e4b896.pdf
https://www.inderscienceonline.com/doi/abs/10.1504/IJDIPE.2023.128803
https://www.inderscienceonline.com/doi/abs/10.1504/IJDIPE.2023.128803
https://www.researchgate.net/profile/Muo-Charles/publication/372748300_Strategic_Outsourcing_and_Firm_Performance_A_Review_of_Literature/links/65e5a8d0c3b52a1170139c4f/Strategic-Outsourcing-and-Firm-Performance-A-Review-of-Literature.pdf
https://www.emerald.com/insight/content/doi/10.1108/JABS-03-2024-0127/full/html
https://www.emerald.com/insight/content/doi/10.1108/JABS-03-2024-0127/full/html
https://muse.jhu.edu/pub/1/article/935424/summary
https://muse.jhu.edu/pub/1/article/935424/summary
https://journals.co.za/doi/abs/10.35683/jcm23012.227
https://journals.co.za/doi/abs/10.35683/jcm23012.227
https://www.tandfonline.com/doi/abs/10.1080/00472778.2022.2123109
https://www.tandfonline.com/doi/abs/10.1080/00472778.2022.2123109
https://www.sciencedirect.com/science/article/pii/S0305750X19300932
https://www.sciencedirect.com/science/article/pii/S0305750X19300932
https://jriiejournal.com/wp-content/uploads/2023/09/JRIIE-7-4-011.pdf
https://jriiejournal.com/wp-content/uploads/2023/09/JRIIE-7-4-011.pdf
https://link.springer.com/article/10.1007/s11365-023-00846-5
https://link.springer.com/article/10.1007/s11365-023-00846-5
https://onlinelibrary.wiley.com/doi/abs/10.1002/bsd2.418
https://onlinelibrary.wiley.com/doi/abs/10.1002/bsd2.418
https://www.taylorfrancis.com/chapters/edit/10.4324/9781003413820-29/role-young-women-promoting-economic-development-africa-cherifa-klaa
https://www.academia.edu/download/108401931/Manasoe_2023_BP_5777B.pdf
https://www.academia.edu/download/108401931/Manasoe_2023_BP_5777B.pdf
https://isdsnet.com/ijds-v12n6-03.pdf
https://isdsnet.com/ijds-v12n6-03.pdf

26.

217.

28.

29.
30.

3L

32.

33.

34.
35.

36.

37.

38.

39.

40.

41.
42,

43.

44,
45,

46.

47.

48.

49,

50.
51.

Journal of Economic and Social Development (JESD) — Resilient Society
Vol. 12, No.1, March 2025

Mellar, B. M., Fanslow, J. L., Gulliver, P. J., & Mclntosh, T. K. (2024). Economic Abuse by An Intimate Partner and Its
Associations with Women’s Socioeconomic Status and Mental Health. Journal of interpersonal violence, 39(21-22), 4415-
4437.

Mensah, M. S. B., & Derera, E. (2023). Feminist Critique of Ghana’s Women’s Entrepreneurship Policies. JWEE, (1-2), 1-
31

Meyer, N. (2024). Factors leading to South African female entrepreneurs’ endurance to remain in business. Journal of
African business, 25(1), 68-93.

Mishi, S. (2024). Ethics in research. In Mishi, S & Maredza, A. Research methods for economics. Pretoria: Van Schaik.
Moloto, A. N., & Muchie, M. (2023). An exploratory study of women in the service industry of Johannesburg. Journal of
Propulsion Technology, 44(4), 7767-7801.

Moral, 1. H., Rahman, M. M., Rahman, M. S., Chowdhury, M. S., & Rahaman, M. S. (2024). Breaking barriers and
empowering marginal women entrepreneurs in Bangladesh for sustainable economic growth: a narrative inquiry. Social
Enterprise Journal, 20(4), 585-610.

Ngumbela, X. G. (2023). Women entrepreneurship in tourism: The case of the Buffalo City Metropolitan Municipality in
the Eastern Cape Province, South Africa.

Nguyen, N., Hideg, I., Engel, Y., & Godart, F. (2024). Benevolent sexism and the gender gap in startup
evaluation. Entrepreneurship Theory and Practice, 48(2), 506-546.

Nieuwenhuis, J. (2007). Introducing qualitative research. First steps in research, 5, 224-254.

Nugroho, P., & Numata, S. (2022). Resident support of community-based tourism development: Evidence from Gunung
Ciremai National Park, Indonesia. Journal of sustainable tourism, 30(11), 2510-2525.

Odeyemi!, O., Oyewole, A. T., Adeoye, O. B., Ofodile*, O. C., Addy°, W. A., Okoye®, C. C., & Ololade, Y. J. (2024).
Entrepreneurship in Africa: a review of growth and challenges.

Otieno, J. A., & Wawire, N. (2023). Effects of financial sources and socio-cultural factors on performance of women-
owned manufacturing enterprises in Kisumu city county, Kenya. European Journal of Economic and Financial
Research, 7(4).

Qadri, A., & Yan, H. (2023). To promote entrepreneurship: factors that influence the success of women entrepreneurs in
Pakistan. Access J, 4(2), 155-167.

Qithi, N. P., & Mkhize, N. I. (2023). The Dynamics of Unemployment, Poverty, and Inequality in South Africa: An
Exploratory Review. Journal of Public Administration, 58(4), 1020-1036.

Ratten, V. (2023). Entrepreneurship: Definitions, opportunities, challenges, and future directions. Global Business and
Organizational Excellence, 42(5), 79-90.

Sefotho, M. M. (2021). Research and professional practice. Research at grassroots, 3-22.

Shrivastava, S. (2023). The role of entrepreneurship in economic development. International Journal of Early Childhood
Special Education, 14.

Snellman, K., & Solal, 1. (2023). Does investor gender matter for the success of female entrepreneurs? Gender homophily
and the stigma of incompetence in entrepreneurial finance. Organization Science, 34(2), 680-699.

Statistics South Africa (2024). www.statssa.gov.za

Strydom, H. (2021). Sampling techniques and pilot studies in qualitative research. Research at grass roots for the social
sciences and human service professions, 4.

Tran, D., & Hanacek, K. (2023). A global analysis of violence against women defenders in environmental conflicts. Nature
sustainability, 6(9), 1045-1053.

Ubisi, L. (2023). Public Sector Internship Programmes and Reduction of Unemployment Among Youths in South
Africa. Journal of Public Administration, 58(4), 1006-1019.

Vossenberg, S. (2013). Women Entrepreneurship Promotion in Developing Countries: What explains the gender gap in
entrepreneurship and how to close it. Maastricht School of Management Working Paper Series, 8(1), 1-27.

Vracheva, V., & Stoyneva, I. (2020). Does gender equality bridge or buffer the entrepreneurship gender gap? A cross-
country investigation. International Journal of Entrepreneurial Behavior & Research, 26(8), 1827-1844.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic management journal, 5(2), 171-180.

Zikhali, A., Lungwengwe, L., & Komisane, S. (2023). The role of value-based leadership on local economic development:
a case study of Nyandeni Local Municipality. Insights into Regional Development, 5(3), 24-44.

78


https://journals.sagepub.com/doi/abs/10.1177/08862605241235140
https://journals.sagepub.com/doi/abs/10.1177/08862605241235140
https://www.tandfonline.com/doi/abs/10.1080/15228916.2022.2069430
https://www.emerald.com/insight/content/doi/10.1108/SEJ-04-2023-0050/full/html
https://www.emerald.com/insight/content/doi/10.1108/SEJ-04-2023-0050/full/html
https://www.researchgate.net/profile/Xolisile-Ngumbela/publication/371349753_Scholarly_Publisher_RS_Global/links/6480360e2cad460a1bfa38f4/Scholarly-Publisher-RS-Global.pdf?origin=journalDetail&_tp=eyJwYWdlIjoiam91cm5hbERldGFpbCJ9
https://www.researchgate.net/profile/Xolisile-Ngumbela/publication/371349753_Scholarly_Publisher_RS_Global/links/6480360e2cad460a1bfa38f4/Scholarly-Publisher-RS-Global.pdf?origin=journalDetail&_tp=eyJwYWdlIjoiam91cm5hbERldGFpbCJ9
https://journals.sagepub.com/doi/abs/10.1177/10422587231178865
https://journals.sagepub.com/doi/abs/10.1177/10422587231178865
https://www.tandfonline.com/doi/abs/10.1080/09669582.2020.1755675
https://www.tandfonline.com/doi/abs/10.1080/09669582.2020.1755675
https://www.researchgate.net/profile/Daba-Debo-2/publication/385885089_ENTREPRENEURSHIP_IN_AFRICA_A_REVIEW_OF_GROWTH_AND_CHALLENGES/links/67399063f255d572866d8de0/ENTREPRENEURSHIP-IN-AFRICA-A-REVIEW-OF-GROWTH-AND-CHALLENGES.pdf
https://oapub.org/soc/index.php/EJEFR/article/view/1592
https://oapub.org/soc/index.php/EJEFR/article/view/1592
https://www.academia.edu/download/103451866/to_promote_entrepreneurship-factors_that_influence_the_success_of_women_entrepreneurs_in_Pakistan.pdf
https://www.academia.edu/download/103451866/to_promote_entrepreneurship-factors_that_influence_the_success_of_women_entrepreneurs_in_Pakistan.pdf
https://journals.co.za/doi/abs/10.53973/jopa.2023.58.4.a10
https://journals.co.za/doi/abs/10.53973/jopa.2023.58.4.a10
https://onlinelibrary.wiley.com/doi/abs/10.1002/joe.22217
https://pubsonline.informs.org/doi/abs/10.1287/orsc.2022.1594
https://pubsonline.informs.org/doi/abs/10.1287/orsc.2022.1594
http://www.statssa.gov.za/
https://www.nature.com/articles/s41893-023-01126-4
https://journals.co.za/doi/abs/10.53973/jopa.2023.58.4.a9
https://journals.co.za/doi/abs/10.53973/jopa.2023.58.4.a9
https://www.academia.edu/download/55287867/4.pdf
https://www.academia.edu/download/55287867/4.pdf
https://www.emerald.com/insight/content/doi/10.1108/IJEBR-03-2020-0144/full/html
https://www.emerald.com/insight/content/doi/10.1108/IJEBR-03-2020-0144/full/html
https://onlinelibrary.wiley.com/doi/abs/10.1002/smj.4250050207
https://ideas.repec.org/a/ssi/jouird/v5y2023i3p24-44.html
https://ideas.repec.org/a/ssi/jouird/v5y2023i3p24-44.html

